ADJUMANI

REFUGEE SETTLEMENT

41% OF REFUGEES PREFER CASH &
49% OF HOST COMMUNITY MEMBERS
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* Financial Services in the Uganda Refugee Response: An Assessment Of User Perspectives (IMPACT) 2022

CASH Ug.anda Learning, N ** Settlement-level and national Cash Working Groups
WORKING Evidence, Accountability, - Other sources: Uganda Cash Working Group; UNHCR; DRC; WFP
GROUP and Research Network
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